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Loveland Center is a non-profit that supports both children and adults with intellectual and developmental
disabilities throughout Southwest Florida. The purpose of this style guide is to give you the ability to correctly
represent our brand and ensure consistent information across programs and locations.

This is a LIVING DOCUMENT and will be updated periodically to match changing brand standards.

M I S S I O N V I S I O N

Loveland Center helps individuals with
intellectual and developmental

disabilities live their lives to the fullest. 

A world where all people, regardless of
their abilities, are recognized as equals

at home and in their community.

Images should be bright, easy to tell what is going on, and show people in action. Only specifically posed
photos should show a group standing doing nothing.
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P R I M A R Y



L O G O S
Three different color options are
available to select from for the logo.
The stacked logo should only be used
when the logo needs to fit into a
rectangular area and the horizontal
logo would be cut off. The white logo
should only be used on top of a dark
background. 
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When selecting a heart color, you
should pick the one that will have the

most contrast from the color
background it will be placed over. If

the logo is on a plain white
background then the default should

be teal or red logo. 

There are a total of four
logo colors to choose

from; teal, green, orange
or red . 



A L T E R N A T I V E  L O G O S

P R O G R A M  &  E V E N T  S P E C I F I C  L O G O S

L O G O  W I T H  T A G  L I N E

A Solid color background behind Loveland’s logo in either orientation is acceptable as long as the logo is not cut off and is legible.
Loveland brand and marketing staff should approve all logo background colors before they are used.  The logo can not appear

directly on top of a photo or pattern. 

Loveland’s tag line should be added below our logo everywhere it is appropriate. The tagline can ONLY be used below the
single height logo, and must be in Merriweather. The end of “opportunity” must be in line with the “r” from Loveland Center.  It

is preferred that Opportunity is in one of Loveland’s main colors and in bold, but it may be in regular print in black as well.

Many of Loveland’s programs and events have their own specific logo. These logos may only be used in conjunction with
marketing for those specific programs.  A Loveland Agency logo must accompany the program or event specific logo

somewhere on the marketing material.
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E X A M P L E S :  P H Y S I C A L  S P A C E S

E X A M P L E S :  P R I N T E D  M A T E R I A L S

Printed materials (with the exception of
specificbranded content for fundraising
events) should integrate the above four

colors. Body text should be in black. Bright
colors stand out and maintain vibrancy

through the printing process. 

Physical spaces should integrate the above
three colors. Spaces should be bright and

cheerful without looking juvenile. 



E X A M P L E S : A G E N C Y  C O M M U N I C A T I O N

DSP Uniform: 
Orange T-Shirt 

Maintenance
Uniform: 

Green T-Shirt 

Administrative
Staff: 

Teal Polo Shirt

E X A M P L E S :  S T A F F  U N I F O R M S

All branded social media content (with the
exception of specific content for fundraising
events) should use these two primary colors

only. The official Loveland newsletter and
letterhead should also only include these two

primary colors.

Front Desk Staff: 
Dark Blue Polo

Shirt


